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Signature Eyewear’s Nicole Miller Brand

Nicole Miller gets edgy
with new ad campaign

Featuring hot new up-and-comer Sophie
Srej as model for her Spring ad campaign,
Nicole Miller is standing out from the crowd,
shooting in a black-and-white/runway style
for a spate of new ads running in top fashion
magazines this season.

This campaign will be running on NYC
buses the entire month of March, sponsored

by Vogue magazine!
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Miller Spotlight_s Srej in Spring Ads

By Rosemary Feitelberg

NICOLE MILLER HAS TAKEN A NEW ADVERTISIMNG DIRECTION
for spring.

Cinematically shol in black-and-white
by Hobbic Fimmano, the designer’s spring
ads center on Sophie Srej and Little else.
The series of dramatic shots festure the
Hungarian model wearing metallic leg-
gings, a form-fitting jumpsuit, bike shorts
and a variety of other styles that might not
be top-ol-mind in a Micole Miller word as-
socialion game.

"I wanted to do a departure from the
cempaigns we had done in the past” Miller
gald. “This has this strength and edginess

\ L il, and I love the shadow behind her It
wasn't shot on location. With evervihing that
iz going on in the world today — so much
ecomomice hardship and wars — I wanted to
make sure I had their attention.”

&rej has garmersd her own share of at-

4 tention in recent days. She has hean spuot-
: ted thiz week on the runway al Chanel

%" and Anne Valérie Hash, and she walked

in Miller's Seplember runway show, which
wais part of the reaszon the designer plucked

her to hesdline the new campaign. “All of a

sudden Sophic has really taken off. T love

#gedting a girl early on before she is discoy-

ered,” Miller asid. “She hag sueh an edpy,

unusnal lnok, and & really grest attitode. T

liked the fact that she was not smiley too"

Vopue, W Interview, WV and WWID are
among the titles that will carry the ads.
Executives at Micole Miller declined to
! 3 - comment on the media buy.

RERhic Srej M | " — S Serving as creative director for the
VRew Nicole Miller = ' 2 8 campaign and working with stylist
= Laetitia de LEscaille, Miller opted not
to use color to stand out amidst other de-
signer ads, Another unexpected twist is the multipage layvouts open with

a logo-free page, meant to relay a strong statement about design.

All too familiar with the fashion world's fondness for typecasting,
Miller said, “I'm known for the little black cocktail dress, right? We've
moved on firom that even though we do still zell a lot of dresses. There are
certainly coats, sportswear and we sell a lot of pants, too. These photos
showcase a Iot of what 1 do on the runwey that may not he what i5 stuck in
some people’s minds.”
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